e-mail marketing best practices MAKE SURE THE E-MAIL GETS OPENED

The “From” line should clearly communicate
who the e-mail is from so readers identify
that it's from a recognizable source.

o e The “Subject” line should present a clear, benefit-
9 oriented offer to capture the readers’ attention,
and it should be under 50 characters long.

0 e Design should consider the “preview frame.”
Include the logo in the top left corner and a clear,
benefit-oriented call-to-action in the top right.

(4] MAKE SURE THE READER
TAKES THE DESIRED ACTION

When possible, personalize the message
by greeting the reader by name, and closing
e with a personal signature.

Content should clearly highlight
0 differentiating brand attributes.

Highlight the desired action by including
multiple action-oriented links, which should
be bold and underlined.

Most e-mail systems block images, so images
should not include any essential messaging,
0 and they should be limited.

9 e Provide the reader with the opportunity to
learn more by including links to relevant
information points.

All e-mails must include an “unsubscribe”
callout and link at the end.
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To learn about more e-mail marketing, contact Tim Volk. tvolk@ksvc.com 800-545-7168




